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The Kurtzman Group

El 21 de septiembre pasado se dio a conocer etdrik Opacidad 2004, del Grupo
Kurtzman. El indice recupera y enriquece la metogial del indice de Opacidad 2001
de la empresa PricewaterhouseCoopers, desarrgiaddéos mismos autores de esta
nueva version: Joel Kurtzman y Glenn Yago.

Datos relevantes

La metodologia evalla a los paises a través dar&bles, obteniendo datos de
41 fuentes, lo que representa mayor riqueza deniacion respecto a la
encuesta de 2001 (37 entrevistados para MeéxicojreElas fuentes se
encuentran el Banco Mundial, el Fondo Monetarierimacional, y autoridades
locales.

Al igual que la edicién 2001, el indice calificéoa paises en cinco dimensiones:
corrupcién, opacidad legal, politica econémica laggontables y regulacion
(CLEAR, siglas en inglés), y asigna calificacioeesuna escala de cero a 100.

El Grupo Kurtzman estima que por cada punto que smbpais en el indice de
opacidad, su ingreso per capita cae en 986 dolart#sD baja en uno por ciento
como porcentaje del PIB; sus activos bancarios caepor ciento como
porcentaje del PIB; sus tasas de interés suberubidgp base y su inflacion se
incrementa 0.46 por ciento.

Datos sobre México

El indice de opacidad de México es de 44, ubicaéosla posicion 36 de 48
paises (en 2001, México ocupd el lugar 6 de 35epaiaunque dados los
cambios en la metodologia y el incremento de paéflesno podria interpretarse
como un incremento en la opacidad general del.pais)

En la variable corrupcién, México ocupa la posicddnde 48 paises.
Para que sea rentable para un inversionista hageicios en México, El Grupo

Kurtzman considera que seria necesario que éstief@ un retorno de su
inversion de 5.01 por ciento mas que en Estadodddni



The Opacity Index
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About the Kurtzman Group

The Kurtzman Group is a consulting and advisory firm dedicated to helping companies
measurably improve their performance and visibility in the marketplace by harnessing the
power of thought leadership, innovation and great ideas. Founded in 1995 by Joel Kurtzman, the
Kurtzman Group works closely with clients to evolve tailored business strategies with clear and
achievable objectives. Clients have included the largest and most influential companies in the
world across a spectrum of industries.

Joel Kurtzman is a Senior Advisor to PriceWaterhouseCoopers, and was that firm’s Global Lead
Partner for Thought Leadership and Innovation. Prior to that, Mr. Kurtzman was a partner in a
specialized private equity investment firm, Knowledge Universe. As president of his own
advisory firm he was an alliance partner with Booz-Allen & Hamilton, for whom he created the
awardwinning business publication, Strategy & BusinesdMr. Kurtzman is the former Editor of
the Harvard Business Revieand was business editor and columnist for six years at The New York
Times, specializing in international economics, where he covered the break up of the Soviet
Union. He was a columnist for Fortunemagazine.

Earlier in his career, Mr. Kurtzman was an international economist at the United Nations and
World Bank where he was deputy director of the UN’s Project on the Future. His economic
modeling teams were the first to warn of the impending Latin America debt crisis and produced
a library of 17 volumes of books on the global economy. He was also Deputy Secretary to the
Committee on Development Planning. While at the UN, Mr. Kurtzman was involved as a
negotiator between India and the Union Carbide Corporation over the Bhopal disaster for which
he was awarded India’s Indira Gandhi Prize.

Mr. Kurtzman is the author or editor of 19 books and hundreds of articles. He is a member of the
editorial board of MIT’s Sloan Management Revielis most recent book is MBA in a Box



